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Skipper Light Blisberries Diackberries
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MACRO-TRENDS

INTERESTING IN SELF CARE. ARISING:
FPRESH (LESS PROCESSED) AND LOCAL (RELATED TO A TERRITORY)
INOREDIENTS.

VEGETABLES AN FRUITY FLAVOUR. SMOOTHIES AND CENTRIFUGED 20132018
LoW SUGAR AND LOW CALORIES

NATURAL PRODUCTS LIKE WATER ENRICHED WITH NATURAL FLAVORS,

COCONUT WATER, BOTANICAL BEVENAGES, HERBAL DRINKS MACRO-TRENDS .
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Consumer want innovation and innovative ingredients
Among new faunches in 2015
+ An healthy, functional juice bevarage made with
anic Auricularia auricular - also known
as Woodear Mushraom
+ A non-alcoholic juice drink featuring hot chill

- " * A cannabis-flavoured vodka

o G 35re Collocton

Consumer want natural healthy products
- Ready-to-drink wheatgrass could be
the next great hoaith beverage

+ Consumers gravitate 1o beverages colored with
frults and vegetables and ara willng
1o pay mors for that product

+ More consumers demand natural and less-pro-
cessed items
Pepsi willlaunch an organic Gatorade

+ Caffeinated water without cafories; detoxifying drink
with lemon and charcoal; a ready-to-drink baverage
with 98% Moringa infusion
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